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On Kosullar Yok

Dersin igerigi

Uluslararasi pazarlama konusundaki kavramlar ve stratejiler

Dersin Amaci

Ogrencileri kiiresel diizlemde pazarlama gelistirmesi icin gereken tiim adimlari kavramalarini

saglamak

Dersin Kazanimlari

Ogrenciler temel pazarlama kavramlarinin kiiresel olarak anlasiimasi ve uygulanmasi

konusunda bilgi kazanmaktadir.

Ders Kitabi ve/veya Kaynaklar

Cateora, P., Graham, J. (2007) International Marketing, California: McGraw Hill
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Global market opportunities
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International marketing channels
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Supply chain and logistics
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International marketing research
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International advertising
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International sales promotions
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International publicity
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International sales strategies
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Implementing global marketing strategies




